
Search Ads on 
SERP Terminologies

User
Search Query/Search 
Term

Advertiser One who pays to Google Steps

1. Create Google Ad 
Account

2. Campaign

Search 
 2nd June, learning about 
Search Ads

Video

Display

App 

3. Keywords 

Imp Business Phrases 
that can drive quality 
traffic to the website - 
User

Search Volumes

How many peope are 
searching on google on 
average per month

Use Google Keyword 
Planner 

And third party as well 
ex: Semrush

Competition
Low/Medium/High - 
Depending on Bids 

Relevance
Relevancy to the 
business

4. Bidding Strategies- 
Along with Bids Ex: Max CPC

Highest amount an 
advertiser is willing to pay 
to google per click

5. Ads

Display URL

Final URL

Headlines

Descriptions

Ad assets/Extentions

6. Publish the Ad Payment Review

Will my ad 
display to the 

User: 

When user search term/
query matches with the 
keywords of advertisers, 
only those advertisers 
are eligible to enter the 
auction

Next: What is an auction? 
Place where all 
advertisers compete 
against each other for ad 
position

Adrank = Bid * Quality 
Score

Quality Score - Metric 
which is given by google 
for every words based on 
certain factors

CTR Clicks/Impressions * 100 

Ad relevance User search query 

Keyword of ads

Keyword used in ad 
headlines

Descriptions

Display URL

Final URL

Landing page experience

Site speed

Easy Navigation

Transperancy

Unique Content

Relevant Content


