Google Ads

It 1s an online Advertising

Platform. We can run

advertisements to reach
Google users or Google
Partner users and convert

them into our potential

What are Google Ads? customers.
Small Businesses &
Individual Account Individual Professionals
Types of Accounts Agencies or Multi-Branded To manage multiple
Manager Account businesses individual accounts
Search Ads
Display Ads
Video Ads
Types of ads
App Ads
Shopping Ads
Local Business Profile Ads
Search Campaigns
Display Campaigns
Video Campaigns
Types of Campaigns App Campaigns
Shopping Campaigns
Demand Gen Campaigns
Performance Max
Campaigns
Ads Account Campaigns Ad Group Ads
Google Ads Structure
Manager Ads Account Ad Account Campaigns Ad Groups Ads
Payments Profile Individual & Organisation
Bank Transfer
How to add Payments in
Google Ads Billing Setup Payment Methods Debit/Credit Cards
NetBanking
Payment Amount L

Google Search Network

GSN & GDN

Google Display Network

PPC & CPC Model

Auction & Bidding

Concepts of Google Ads

ads
Quality score out of 10 Ad relevancy Search Query
Max. Clicks out of
3 Factors Expected CTR Impressions
Visits & CTA (Call to
Landing Page experience Actions)
Ad Rank . . .
d Ran Position of your ad in search Max CPC X Quality Score =
engine. Ad Rank
Digital
Digital Marketing
Ex: Digital Marketing . . .
Broad Match Services in London Digital Marketing Services
Digital Marketing arrives in
LDN
Marketing services in LDN
Cheap
Types of Keywords Negative Match Low Priced
Free
“Digital marketing services Best Digital Marketing
Phrase Match in London” Services in London
[Digital Marketing Services
Exact Match in London]
(Leads, Sales, Website
1. Define your Campaign Traffic, App Installs, Brand
Objective/Goals Awareness) Ex: 20 leads per Day

2. Campaign Budget

3. Target Audience

Pre- Campaign Work
Ic- Lampaign Vvor 4. Types of Campaigns

The search engines who are
collaborated with Google to
show search ads 1n their
search engine and take a
percentage on the amount
which is spent by the
advertiser.

The websites or apps will
monetise their display assets
with google adsense

program.
Pay per Click Manual Bidding
Cost Per Click Automated Bidding

Auction 1s a place where
advertisers participate.

Bidding 1s the amount each
individual advertiser will
announce or bid to get that
position/place.

No. Of Clicks/ No. Of

CTR (Click through Rate) Impressions * 100

The quality of the ad which
1s running in google search

Ex: £2000 per day

Age, Gender, Parental Status,
Demographics Income Level

Areas, Cities, States,
Geographics Countries

Psychographics Interests, Behaviours

Search, Display, shopping,
video, Demand Gen, P Max

Headings, Descriptions,
Sitelinks, Call Out
5. Ad Copies Extensions

6. Landing Pages

7. Thank You Page

Login to Google Ads
Dashboard

Click on Create New
Campaign

Select the Objective of your
Campaign

Select the Type of Campaign
you’re willing to launch in

A page where a user will land
after clicking the ad.

To Track conversions with
tracking code in the back-end
and show a successful
message to a user.

Note: If you’re Ad Account is
new make sure you selected
“Create a campaign without
goal guidance”. If you’re ad
account 1s already having
some data it means 1t’s
already running no of
campaigns successfully. If so
then only select campaign
objectives like leads, sales,
traffic, awareness, install

Google Ads Search, Display etc
Campaign 2 Location, bidding , strategy,
languages, budget (Daily/
Campaign settings Life time budget)
Search Campaign Keywords
Display Campaign Placements
Ad Group Placements (Channels &
Video Campaign Videos)
Shopping Campaign Products Selection
Final URL, Display Path, 15
Headings, 5 headings for
cach place, 4 Descriptions,
Search Ad Sitelinks, Call out Extentions
Images (Different sizes),
Display Ad Final URL links
Ads Selection Ad Video from
your YouTube Channel,
Headlines, Descriptions,
CTA (Learn More, Buy Now,
Video Ad Register Now)
Google Ads Preview &

Diagnostics Tool

Testing the Components 1n

each campaign

Post Campaign Work

Reporting & Optimisation

Impressions

’ Chicks

Average CPC

CTR
Quality Score

Cost Per Lead

Cost Per Sale

\ Average Order Value

Google Ad
Conversions

Login to Wordpress
Dashboard (In this case, I
choose Wordpress for
website development)

Login to Google Tag
Manager

Login to Google Ads
Account

Connecting website with
Google Ads using Tag
Manager

Creating Conversion Action

in Google Ads

Configure the Conversion
Action using Google Tag
Manager

Testing the Conversion Tage

using Google Tag Assistant
Tool

Install & Activate WPCode
Plugin

Navigate to code snippets
and choose Header & Footer.
Copy the codes from Google
Tag Manager and Place it
according to the instructions
given by Google Tag
Manager

Create account, after that
copy the head and body
snippets placed in Wordpress
Dashboard

Tools > Data Manager >
Google Tag > Installation
Instuctions > Install
Manually> Copy the Tag ID

Navigate to Tags Section in
Google Tag Manager and
Click on NEW

Give a Name of the Tag

Do Tag Configuration by
Selecting Google Ads and
Google Tag. Paste the Tag ID
copied from Google Ads
Manage 1D.

Save, Publish and Skip

Navigate to Goals in Google
Ads

Select Conversions >
Summary

Create Conversion Action

Select Website, Place your
Website URL

Click on Add conversion
action Manually

Choose type of Conversion

(Given a Name to the
Conversion Action

Select Conversion Value if
applied

If Leads Select 1, If Sales
Select Every (Count), Click
on Done.

Click on Continue

Make sure your Landing
Page Lead form 1s
successfully redirecting to
Thank-You Page after
submisison of Form.

Get to Google Tag Manager
Dashboard

Create a New Tag called
“Conversion Linker”

Do Tag Configuration
“Select Google Ads >
Conversion Linker”

Create a New Tag called
“Lead from Conversion
Tracking Tag”

Click on Tag configuration
“Select Google Ads” >
Google Ads Conversion 1n
Tracking.

Copy the Conversion ID
from Google Ads and Paste it
in conversion ID field.

Copy the conversion label
from Google Ads and paste it
in conversion label field

Save, Publish and Skip.

Click on Preview 1n Google
Tag Manager Dashboard

Place your website/landing
page URL

Do the Action “Filling the
form”

Check where the tag 1s firing
or not

If 1t 1s working come back to
Google Ads conversion
action dashboards and refresh
the page. If you’re seeing “no
recent conversions’” means
the conversion action is
successfully connected to the
website.



