
Funnel Marketing 
Strategies 

Step by step process which 
turns users into customers

AIDA Concept, Buyer’s Journey

Awareness
Eye Catchy (Ad, social media post 
etc)

Interest
Provide more engaging details 
(Features, benefits, content)

Desire

Make them feel they need the 
product (Emotional connection, 
urgency)

Action
Motivate them to purchase or 
engage (Clear CTA)

Click Funnel Concept

The Modern Online Buyer’s Journey

4M’s of Marketing

Model Its your busienss offer/services/
pricing

Market Its all about choosing your target 
market/audience

Message
The message needs to be 
attractive, effective and accurate 
& grab attention

Media
All the different ways by which 
yoy can show your message to 
the target market 


