Funnel Marketing
Strategies

Step by step process which

turns users into customers

AIDA Concept, Buyer's Journey

The Modern Online Buyer’s Journey

Eye Catchy (Ad, social media post

Awareness etc)

Interest

Desire

Action

Provide more engaging details
(Features, benefits, content)

Make them feel they need the
product (Emotional connection,
urgency)

Motivate them to purchase or
engage (Clear CTA)

Click Funnel Concept

THE MODERN ONLINE BUYER'S JOURNEY
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CONSIDERATION

PURCHASE

Faster & Streamlined

Customer Searches for Services/ Products

Ad — A user sees an ad, such as on social media or through a search engine

Landing Page — After clicking on the ad, the user reaches a landing page
that offers more information

Call to Action — The user will see a specific call to action, such as
subscribing, Lead Form, Purchase

User Decide to make a purchase or contact a salesperson

4M's of Marketing

Its your busienss offer/services/
pricing

Its all about choosing your target
market/audience

Market

The message needs to be
Message attractive, effective and accurate
& grab attention

All the different ways by which

yoy can show your message to
the target market



